Noel Arias

Cell: (310) 908-3653

noel.arias@yahoo.com  •  url: www.noelarias.com
Several years in the creative field with extensive experience in the advertising, marketing, direct response and interactive business. Passionate, dedicated and creator of innovative campaigns. Skilled in client and vendor relations. Highly conceptual and multitalented working for both the general and Hispanic market industries developing successful, award-winning campaigns for Fortune 500 clients.
Creative Expertise:

•
Develop print, OOH, broadcast and interactive campaigns.

•
Interactive strategy and planning along with front-end concepts and design.
•
Able to work on projects simultaneously in a team environment or autonomously.

•
Manage projects from conceptual stage to final completion.

•
Can provide lead and art direction to internal and external creative resources.
•
Strong verbal, written and interpersonal skills.

Previous Clients:

Toyota, Nissan, McDonald's, Health Net, Time Warner, Heineken, Coors Light and AT&T.

Professional Work:

•
Freelance Creative, 7/08—Present
Creative and art direction for several ad agencies in the Los Angeles area including Grupo Gallegos, The Garage-Team Mazda, Arenas Group, and Saatchi/Conill, among others. Developed integrated and branding campaigns for such clients as Comcast, BET, Mazda, Korean Air, Hyundai, NHL playoffs, and Viacom.

•
The Designory, Inc., 06/07—07/08
Concepts and designs on collateral projects, Point of Purchase, and promotional materials for Nissan USA (all vehicles). Developed the integrated campaigns for the launching of new Nissan Murano and Maxima vehicles. Art directed photo shoots, the 3D rendering and visual artists as well as production team; and attended press-checks. 

•
Freelance Art Director, 8/05—6/07
Art direction for various ad agencies such as The Kern Organization, Saatchi/Conill, and Haley Miranda. Helped launch integrated campaign for Toyota's Yaris and new Rav4. Created the branding campaign for BET-J materials. 

•
Castells & Asociados, 2/01—8/05
Developed new marketing and branding campaigns for diverse clientele in the health care, automotive, food services, and telecommunication industries. Directed photo shoots and worked on all broadcast production stages—casting, shoot, post-production. Supervised and art directed production team, internal and external creative sources. Played a major role in winning the Health Net account for the Hispanic market.

Platform and Software:

MAC OS and PC; Adobe CS5; Microsoft Office Mac; Quark; working knowledge of Dreamweaver, HTML, and Flash.
Education:

West Virginia University, M.S., Integrated Marketing and Communications.
California State University, Northridge, CA., B.A., Visual Communications.
